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“Consumers often consider fresh to equal 
healthy, and the deli enjoys one of the best 
reputations for fresh food offerings over many 
other food venues,” says Sharon Olson, 
president, Olson Communications, a Chicago, 
IL-based food marketing firm. “The challenge 
for delis is that consumer perception is not 
always in line with the actual quantity of fat, 
calories, and nutrients in many popular foods, 
and serving size is also often inflated in their 
minds.”  


