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Sharon Olson, a deli expert and president of Chicago-based Olson

Communications, underscores the fact that many retailers value the deli as

a portal for strengthening a store’s equity. According to a survey recently

commissioned by Olson Communications, 43 percent of customers say the

quality of their deli experience is a “very important” and “important” factor

in the supermarket they choose. “So, merchandising the deli does a lot more

for the store than just increase deli sales, it reflects on the total shopping

experience,” Olson points out.

  


